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Objective:

Promote the fitness business course
through various digital channels,
attracting potential students and
encouraging course sign-ups.

Duration: 4 months

Budget: $12,000
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A
: Target Audience

- Fitness professionals aged 25-45
- Personal trainers and gym

owners
- Individuals aspiring to start their
own fithess business

- middle income to high income
trainers
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Social Media
Advertising

Utilize Facebook and
Instagram to reach and
engage with our target

audience.

Content:
Workout tips, business
advice, success stories,

live Q&A sessions

Marketing Channels

Content
Marketing

Develop valuable blog
posts and video content
to educate and attract
potential customers.

Content:
Blog Posts, Video
Content

Email
Marketing

Implement personalized
email campaigns to
nurture leads and
encourage enrollment.

Campaigns:
Welcome series,
newsletters,

Search Engine
Optimization

Improve organic visibility
through strategic SEO
practices.

Strategy:
On_page SEO, Blog Post,
Landing Pages, Backlink

Building
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Webinars and
Online

HOWQEKENO RS vide
insights into the benefits
and outcomes of our
program.

Content:
Micro-modules of the
Fitness Business Course
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4 Timeline

Awareness Phase:

- Launch social media ads and organic
content to introduce the course

- Send out an introductory email series to
potential leads

- Publish blog posts and video content about
the benefits of running a fitness business

- Use SEO strategies to optimize content and
improve search engine visibility

Interest Phase:

- Share success stories and case studies of
fitness business entrepreneurs

- Host live Q&A sessions and webinars to
generate curiosity and provide valuable
insights

- Continue email marketing with engaging
and informative content

- Post interactive content on social media
(polls, quizzes, etc.) to increase engagement

Desire Phase:

-Provide detailed information about the
course curriculum and benefits

-Share testimonials and reviews from past
students

-Offer free resources such as eBooks or
guides related to starting a fitness business
-Launch retargeting ads to users who have
shown interest in the course
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Action Phase:

-Implement limited-time discounts and
promotions to create urgency

-Send final push emails to encourage
sign-ups

-Host a final webinar highlighting the
course's value and answering any remaining
questions

-Continue retargeting ads focusing on the
benefits of enrolling now
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Key Messages

Headline:

Build a Highly Profitable Fitness Business!

Subheadline:

Unlock Your Fitness Empire: Master the Business of Health
with Our Expert-Led, "The Fitness Business
Course"—Where Passion Meets Profit.

Call to Action:
Take The Fitness Business Assessment
Enroll Now and Take Your Business to the Next Level
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Performance Metrics

- Social Media Engagement (likes, shares,
comments)

- Email Open and Click-Through Rates

- Website Traffic and Conversion Rates

- Webinar Attendance and Participant
Feedback

- Number of Leads and Enrollments

E Data-Pdww'ered
Leads!
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Sample Social
Media Post

Unlock the Secrets to a Successful Fitness Business!

Ready to turn your passion for fitness into a profitable
business? Our comprehensive course is designed to help
you master the skills needed to succeed. Join our
upcoming webinar to learn more about the program and
how it can transform your career.

Date: [Webinar Date]
@ Time: [Webinar Time]
¢ Enroll now: [Course Registration Link]

#FitnessBusiness #Entrepreneurship #SuccessStories
#FitnessCourse
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Thank you for your
attention. Let's work
together to elevate
your fitness business
and achieve success.

Questions?

A A

A A
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